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DEGREES & CERTIFICATES

Bachelor Of Marketing
Boise State University | May 2021
COBE School Of Business

Full-Stack Development Certification
Codeworks | Nov 2021

Programming Bootcamp

Salesforce Certified Administrator
Salesforce | Mar 2022

Salesforce Platform App Builder
Salesforce | Apr 2022

SKILLS AND PROFICIENCIES

e HTML5/CSS3 ¢ NodelS

e Bootstrap o C#

e Mongoose e Vue3

¢ Mogo DB e Agile/Scrum
e JavaScript e SQL

e SF Apex e SF Flow

e SF Config e SFSSIS

¢ SFSOQL

Software + Salesforce Developer

EXPERIENCE

Zennify
Salesforce Developer + Consultant | Jan 22 - Present

Worked in a client facing development position as the primary
contact on several large-scale Salesforce projects.
Collaborated on several small development teams using
industry leading Agile development techniques.
Designed/developed highly customized business process
automation utilizing declarative and non-declarative code.
Designed declarative Flow solutions utilizing best practices
to ensure reusability and minimal future maintenance.
Worked with internal Marketing Cloud team to
investigate/solution updating data extensions utilizing SSJS
and SQL.

Redesigned/configured Salesforce lightning pages and
experience cloud websites.

Codeworks Code School
Full-Stack Software Development Student | Aug 21- Nov 21

Utilized Scrum techniques, planning and completing sprints
within small and large development teams.

Developed all applications utilizing Bootstrap 5 and mobile
first design techniques.

Developed applications utilizing MVC design patterns.
Designed the front end of full-stack applications utilizing
JavaScript and Vue3.

Built out secure servers utilizing Node, Mongoose/MongoDB,
C#, and MySQL.

Boise State University
School of Business - Marketing | Aug 18 - May 21

Collaborated with small team to analyze predictive data
trends, creating/ launching BuzzFeed post to front page,
gaining over 100k interaction within 48 hours.

Analyzed economic data to produce functioning predictive
model of potential market impacts of Covid-19 on local
grocery industry.

Drafted fully functional market entry plan for foreign market.
Created full analysis, highlighting potential pitfalls and
opportunities of attempting to penetrate an emerging
economy (Peru).



